REELING SHOPPERS IN:
How Insight Drove Growth

for Donegal Catch & Tesco
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TESCO KEY CHALLENCES

CATEGORY BRAND SHOPPER

Decline Volume / Pen Recognition & Truet Convenience & Health
PL Market Share Growing Ageing Shoppery Yime Poor / Meal Solutions
Low Engagement 10% of HH'¢ Eating Figh Protein / Air Fryer
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to disrupt the category
witha Visually engaging and
motivating campaign for shoppers,

and position Donegal Catch

as the choice for tOnight,S dinner




TESCO IN -STORE ACTIVATION D

PP DD VcatCh
DISRUPTING THE SHOPPER JOURNEY y
‘LOOK & FEEL’
3| R CODE .
| & FORMATS MISSION LED
& OFFERS

A risiia=
CHIPS -

'&

TONIGHT’S
MENU

FISH & CHIPS




TESCO

Drive

AWARNESS

With Collaborative
Recipe

14M

Impressions

Donegal

ONLINE COLLABORATION  E&5S

..... er ‘ inja Air er
A FREEZER BAG of Donegal
Catch Products

WA W AW AN W

DO SO

N\ N\ \W/ N

Grow

AUDIENCE Increase
Via Collaborative CONQ'DER““'ON
Competition Via Promotional
Call-Outs
35K
Entries 500'_(
Impressions



@thefoodanatomist
21K FOLLOWERS

© &
National Figch Week

40% OPEN
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19% CTR
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TESCO IN-STORE SAMPLING

DONEGAL CATCH FISHCAKES & GREEN ISLE CHIPS

Top 10 STORES
OVER 2 DAYS
Build
TRIAL
Through

Sampling e



TESCO ONLINE CONVERSION
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When you DIVE into SHOPPER DATA
and TACKLE what reatty mattere,

your campaign’s more Likely to make a S’PU\S’H!
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