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UNLOCK GROWTH

How We Turned
Category Vision
Into Reality
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Intimate Hygiene CROWTH prospects

Retail Adult Incontinence vs Selected FMCG Industries
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How are these POTENTIALS F@%
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AKTIVIERUNGSPLATTFORM 1
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FIT FOR PURPOSE MORE MOMENTS
Get more women+ and men fo use 8 Get more women+ and men 1o use a
purpose made product for thelr range of solutions fo meet their \
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Identifying potential
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OUR APPROACH

1. Cross-
functional
internal

workshops

Die Nutzung von Periodenpeoduiaen it peruits jahretange Routine und emg
der Inkonunen, telsplecwend dutch gie Me NCPIC, WE rden wabd)
sundchst aoch mit normalen Slipeintagen odet

(berwiegend Frawcnt (Falscin erwanderinnen) wechseln wo P
:u;;fw’.f.wntn lnumhnen:plodu\trn und schaffen den Udergent
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ich schaffe den Ubergang. g Ich lerne meinen Korper kennen
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Wir leeren unsere BF.asc
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3. The workshop
as an interactive
and collaborativ
start to the journ




Outlook & NEXT STEPS
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4. Concrete
short-term

and long-term
actions
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WE ARE LOOKING FORWARD TO WORKING WITH YOU
TO MAKE THIS HAPPEN!
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